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Craakasd BoJKa,
MIbAHBIV HIOKOJIAa/

MNpaBUTENBCTBO MOHWUT BOJOYHMKOB C TENE3KpaHa

[POTUBOCTOAHHH PeryIHpPYIONIHUX

OpPTaHOB W IPOMU3BOJHUTENEH aJKOTO-

Jis HAMEeTHJICSI KOPEeHHOM IepesioM.
desepanbHas aHTUMOHONOJBHAsA Cayx0a
(®AC, 6piBIIEEe MUHHCTEPCTBO 110 AHTHMO-
HOITOJILHOM NOJMTHKEe) HalpaBUIO B Ipa-
BHTENbCTBO PAJ NpeAJOXKeHHH 110 H3MeHe-
HHI0 3akoHa «Q peknaMme», MPH3BaHHBIX
OrPAaHHYUTHL pPeKJaMy TOBApOB, BBHITYCKa-
IOIUXCA TOZ aJKOTOJbHBIMM Op3HJaMH.
Ecnn uauuuatuea ®PAC HallgeT nojgepx-
KY B IPaBUTe/JbLCTBE, IPOU3BOAUTENAM ajl-
KOTOJIs NIPU/IETCA MCKATh HOBBIE CIOCOOBI
KOMMYHHWKaLHH.

Pexiama anKoroJjis Kpernocrsio caaiiie 15
rpajycoB paspelieHa TONIbKO B MecTax IIpo-
Jax. BogoyHuky ymeno o6XoAuIM 3TOT 3a-
TIPET, PeKIaMHUpyA ToJ CBOMMH OpaHzaMu
ApyrHe IpoAyKThl. [ITHOHepoM cTaj nmuTep-
CKUH 3aBOJ «JIMBU3», HayaBmuit B 2001 ro-
Ay peKJaMy NHThEBOH BOABI «AJeKcaHAp
Cabogam» M0 aHAJOTHH C OJHOMMEHHOH

NpounzBoguTeNN anKorons Nnpe[naraloT
3anMBaTb CAMPTHOE MUHEPANbHOMH
BOAjO# M 3aKYCbIBaTh WOKONAZO0M

BOJAKOH. 3aTeM NOABHICH C1ab0ajKOromib-
HBIM KOoKTelnb «®marman MIX», mokonaz-
Hble KoHpeTsl «dnarmaH» M «BacTHOH»
(«Pycckass BHHHO-BOJOYHAs KOMIIAHHA»),
MHUHepanbHasA Boja «Banbc Bocron» («Be-
na») u «kenka» (TITN «Kpucrann»), Mapu-
HoBaHHBIe nepubl Nemiroff ogHOMMeHHOTO
YKpauHCKOro npouasogurens. INoxanyi,
caMBIM HETPHBHUAJBHBIM XOAOM B KOHLE
2003 ropa crana Hapy»Has pekjaMa TypH-
ctayeckoi kommanun «EBpo Typ CepBuC»,
3a3pIBalOIEed TYPUCTOB B OUHIAHAMNIO CIIO-
raHoM «JlannaHzus — OTAbIX 6e3 oxmenba».
ABTOpPCTBO 3TOH peK/IaMbl YHHOBHHUKH IIPH-
nuUcasd THTEePCKOMY 3aBoay «HeBckuii»,
TIPOU3BOAHTENIO BOAKH «JlalylaHAHA».
Kasanoce, yto BecHoi 2003 roga MAII
HaLWIO Cr1ocob yMepHUTh peKIaMHBIH IbUI BO-

AHOPEA HUKONLCKHUIA

JOYHHUKOB. BeJJOMCTBO TPH3HAMO HE3aKOH-
HOH pexJiamy ToBapHOro 3Haka Nemiroff Ha
Teseka"Hanax HTB u IlepBom kaHazne B Xoze
NOKa30B OOKCepCKHUX MaTdeil, a 3aTeM KOK-
Teielt «brarmMaH» Ha PEKJIAMHBIX CTHKe-
pax, LMTax ¥ cBeTOBHIX Tabmo B meTpo. B
0o6oMX Cydyasx YHHOBHMKH TOAKDEIULATH
CBOM NIPETE€H3HH JAaHHBIMH COIONIPOCOB, COT-
JIACHO KOTOPBIM MOTPe6UTENH BOCTIPUHHMA-
JIM peKJIaMy 30HTHYHBIX OP3H/OB B IIEPBYIO
ouepeAb Kak pekiaMmy BoAkd. OAHaKo 4H-
HOBHHMKaM 3T0 He nomorno. Hanpumep, kom-
nanua Nemiroff go6aBwia K JTOrOTHIY Kpo-
XOTHOE M300pa)KeHHe KOHCEePBHOH OaHKH ¢
HaJMKChio «MapHHOBaHHbIH Nepell». 3Ta pe-
KJIaMa 0 CHX [IOp TpaHCIHpyeTca Ha TB.

BecHO# HBIHEIIHEro roZia HEKOTOphIe ajl-
KOTOJIbHBIE KOMIIAHMH, BOCIIOJIb30BaBUIMCh
3aMHHKOI B /JeATeNbHOCTH KOHTPOJUPYIO-
IIMX OpPraHOB, BBI3BAHHOH peopraHu3auuei
MAII, yBennuwix cBou OlomuxeTsl Ha 20 —
30%. Peinama ajxorons BepHyJach Ha CTpa-
HUIIBI VIAHLIEBBIX XKypHaI0B. M3aaTen, roto-
Bbl€ IIOMTH Ha KOHQUIMKT C aHTHMOHOIOMNb-
HBbIM BEJOMCTBOM, OOBIYHO 3apaHee BKJIIOYa-
10T BO3MOXKHBIA mwrpad (or 400 1o 500 MPOT
3a IlepBOe HapyLIeHHe) 3a peKiaMy aJKOroJs
B CTOMMOCTB PEKJIAMHOH 110/10¢kI — oT $5 000.

Teneppr KOHTPHACTYIUIEHHE Havaly 4YM-
HOBHHKH. [Io clOBaM 3aMpyKOBOAMTENA
®AC Angpes KamesapoBa, Bce orpaHuye-
HUA Ha peKIaMy aJKOrojs AO/MKHBEI ObITb
cBeZieHbl B ogHoM 3akoHe. GAC yxe paccma-
TpuBaeT 20 cyyaeB HapyIIeHUH 3aKOHOJa-
TENBCTBA M TPO3UT HE TOJBKO BBICOKHMH
mwrpadamu, HO M OT3BIBOM JIHILIeH3HH. «Ha-
K AeHCTBUA CTPOTO OTBeYaloT HykBe 3aKo-
Ha ¥ TAKOBBIMHM OCTaHYTCA BIIPE/b, — IIAPH-
pyet l'epman K1HMOBCKHH, BULle-Ipe3UAEHT
PBBK. — Ho 3aKoH He MOXeT HOCHUTb H36H-
paTeJIbHOTO XapaKTepa, KOrza LIOKolaHbIe
koHbeTs «dnarmaH», NpoU3BoAALIMECA Ha
¢pabpuxe «KoHpasnip» 1 HaxoAAmMeCH B pe-
anpHOM mpoaaxe, He myckatoT Ha OPT, rae B
3TO Ke BpeMs OecnpenATCTBEHHO /IEMOHCT-
pupytoTca ponuku nepia Nemiroff wiu co-
JIOAOBOT'O HANMHUTKA «JIMIIOMAT»,

BripoyeM, ceTOBaHHA BOAOYHHKOB BDPAJ
i1 ByayT yeabiansl. Oner [Napasntou, pyko-
BOAUTENb OTAeNa CTPaTerM4ecKoro IUIaHH-
pPOBaHHMA peKJaMHOTo areHTcTBa «[Ipuop»,
MOJIaTaeT, YTO BEPOATHOCTh IPHHATHA H3Me-
HEHHH B 3aKOHOZATENbCTBE OYEHb BHICOKA.
Anzipeit Crach, reHAUPEKTOp areHTcTBa A22-
marketing roBopHT, YTO 3aKOHOAATEIbHbBIE
WHHMLMATHBBL MOTYT CO3JaTh YCJIOBHA AJIA
ayoyrnorpebieHH B pO3HHLIE, TaK KaK HMEH-
HO TOProBble 3aJIbl Mara3uHOB OKOHYaTelb-
HO CTaHYT eJHHCTBEHHBIM MeCTOM NpPOABH-
’KeHHA OP3HAOB BOAKH.

MAPUA WYMUNKHA,
DENWKC BEPE
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